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BUOI 6: THU'C HANH CHIEN DICH MANG HIEN TH]

/1 * Cai dat tiép thi lai

* L4y md nhing vdo website
* Tao cdc tap dit liéu dbi twong ngudi dung

* Cai dat chién dich quang cdo tiép thi lai

* Ti€p thi lai dOng (dynamic remarketing) la gi?




O HINH CAI DAT TIEP THI LAI

Thiét 13p danh sdch Bat dau chién dich

Thu vién chia sé

Luwa chon muc tiéu b5ng chinh Luwa chon danh séch d& thiét
duong link cla website lap

Chia nhod cdc muc tiéu dé dé Hién thi titng théng diép

Gan vao website \ L fe s , . e s
ddang kiém sodt va deo bdm twong Ung vOi ttng dOi tugng




cBUOC 1: CAI DA

| information.

=] PLANNING [E SHARED LIBRARY

Keyword Planner Audience manager

Ad Preview and Diagnosis Portfolio bid strategies
MNegative keyword lists
Shared budgets

Placement exclusion lists

If@ BULK ACTIONS

All bulk actions
Rules
Scripts

Uploads

ARKETING

coto [, L § @ A 7

X MEASUREMENT

Conversions
Google Analytics

Search attribution

® C6 2 cdch dé co thé cai dat ma nhing clla Website.

* S dung bd md clia Google Adwords

* Su dung ngubn dit liéu tir Google Analytics.

Retumn to previous AdWords

£ SETUP

Billing & payments
Business data
Account access
Linked accounts

Preferences

=




BUOC 1: CAl DAT MA NHUNG REMARKETING

Audience sources

Set up or link audience sources to unlock the power of remarketing

d soogle analy

App anakyti

* 5 cdach két ndi di¥ liéu:
* Adwords Tag: Md nhing tryc ti€p vao website
* Google Analytics: két nGi dit liéu tir Analytics qua
* App Analytics: két néi dit liéu tir Analytics clia App
* Google Play App: Két ndi tir Google Play Store
* Youtube: K&t ndi di liéu tr Youtube




°BUGC 1: CAI DAT MA NHUNG REMARKETING

Create the Google AdWords tag data source

Use the settings below to determine what data the tag should collect
Remarketing Select the type of data this source would be collecting

(O Ccollect standard data available from this data source
Dnly collect general website visit data included for all site visitors

O Collect specific attributes or parameters to personalize ads
Use a data feed to personalize your ads based on user activity

Dynamic remarketing allows you fo
show personalized ads to people on
your remnarketing fists bazed on their
activity on your website.

Learn more

® 2 cdch thu thap dit liéu:

* Standard: thu thip dit liéu chuan

* Specific: thu thap dit liéu chon loc theo tltng ngdinh haing cla Website.




°BUOC 1: CAl DAT MA NHUNG REMARKETING

O Collect standard data available from this data source your remarketing lists based on their
. only collect general website visit data included for all site visitors activity on your website.

N ‘N QL = o Y @ Collect specific attributes or parameters to personalize ads
O ' ThU Tha p d u lIeU Chl 1.|e1.: Use a data feed to personalize your ads based on user activity

Learn mare

O ® Cu thé hon, chinh xdc ho

General parameters Select the general parameters you'd like to track

® TUy vao ngdanh hang va chon ey B user User 1D
lwa

Business type Choose the business types that represent your products and services These parameters sllow your tag to
collect information about activity on

Education & your website that's specific to vour
business type

O

Flights @

If your business type isn't listed: Select

"Custom.”
Hotels and rentals Hstom

Learn more
Jobs @
Local deals @
Real estate &

Retail @

Travel @

Oo0oo0oO0Oo0o0ooaod

Custom @




°BUGC 1: CAI DAT MA NHUNG REMARKETING

() Global site tag The global site tag adds visitors to your basic remarketing lists and sets new cookies on your domain, which will store
information about the ad click that brought a user to your site. You must install this tag on every page of your website. @

Copy the tag below and paste it in between the <head=></head= tags of every page of your website. You only need to install the
global site tag once peraccount, which can be used with both remarketing event snippets as well as conversion event
snippets.

- Global site tag (gtag.js) - AdWords: 808748794 —
script asynec src="https://www.googletagmanager.com/gtag/js?id=AW-808748794"></script>

window.datalayer = window.dataLayer || [I;
function gtag(){datalLayer.push(arguments);}
gtag(js', new Date(});

gtag('config’, AW-B08748794);
/script>

* Mé& nhing gan vao tr’dc thé déng clia Header trén website.

® Ma nhing sé& kich hoat sau 24 tiéng hodc trén 1,000 lwot truy cép.




°BUQC 2: CAI DAT TAP TIN USERS

Audience lists

REMARKETING CUSTOM AFFINITY
Audience ighights ‘——N

Audience sfurces

Q.  Find audience lists Y

. Membership status Size: Search Size: YouTube Size: Display
Website visitors People who visited yGisayebsite or landing pages

App users Website visitors

A Ally Populating. Populating... Populating.

YouTube users g ﬁewm v15|1:‘&)rs Incompatible Populating. Populating.

but didn't

Eioroy Wenspvtdnrs Incompatible Populating. Populating.

Customer list on your site aica

Nords) \Website visitors

Incompatible Populating. Populating.

Custom combination
Incompatible Populating. Populating.

Past converters (Real estat . »
D p::sll:chon;e( elj:_(_ ‘Eﬁl estate] i : Incompatible Populating. Populating.




cBUOC 2: CAI DA

' Audience name Audience name

ist members elect the type of visitors fi which you'd like to create an audience
List b Select the type of visitors from which you'd like to create an audier Learn more

Visitors of a page -

Visited page include people that visited a page with the following rules

Match any rule group -

A visited page must match every rule in this group

URL contains

* Thie hanh truyc ti€p trén tai khoan.
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Tuy chon

_BUOC 2: CAC DIEN GIAI

|Dién giai

Vidu

Audience Name

Tén tap tin

Khach vao san pham A

ListMembers

Khach truy cap vao 1 trang cy thé

Thu thap cic user truy cdp vao 1trang nhat dinh

duanmik.com/abc

Khach truy cdp vao 1 trang cu thé valtrang
khac

Thu thap cic users truy cip vao 1trang nhat dinh vacal
|trang khacnira

vao trang duanmik.com/abc va vao tiép duanmik.com/def

Khach truy cap vao 1 trang cu thé vakhong truy
capvao 1 trang khac

Thu thap cac users truy cdp vao 1trang nhat dinh nhung
|khéng di tiép vao 1trang mong muén

vao trang duanmik.com/abc nhung lai khong di tdi trang
dang ky |a duanmik.com/dangky

Khach truy cap trong thoi gian nhat dinh

Khach vao website trong 1thi gian trurdre, sau, hoac
trong doan thi gian nao d6 minh chon

Khach vao trang duanmik.com/abc vao ngay 28 tr& vé trurdrc,
hodc tr& vé sau

Khach truy cdp vao trang véi cac thé cu thé

Cac thé Tag trong website

khach vao website xem tt ca cic hang muc c6 Thé gidng
nhau

URL

|Durdrng dan chidinh ciia website

duanmik.com/abc

Referer URL

|prerng din gié thiéu

facbeook.com hodc youtube.com

Contains

Chira bat ky URL n3o trong phan trén

khach vao duanmik.com/abc/def/xyz, thikhi setupchira
duanmik.com/abc ciing s& tinh hét

Equals

Bang, 1achi 1URL duy nhit

khach vao duanmik.com/abcva chi tinh ding nhirng users
vao dutrng dan ndy, cic users vao bac/def/xyz déu khong
tinh

Starts with

|B3t dau véi durng dan cai dat

Chitinh cic users vao website bt d3u bing

duanmik.com/abc, nhir cic users click tir quang cdo ching
han, khéng tinh cic users vao website bang trang chi, sau
do vao tiép tdi trang /abc, vi ho khong bat dau website bang
Jabc

Ends with

|Két thic, rori khoi website bang URL

khach vao téi trang duanmik.com/abc va r&ri di, chitinh
nhirng users nay

Does not contains

|Khéng chiragidtri URL cu thé

khong tinh cac URL cd chira duanmik.com/abc, con lai tinh
hét

Does not equals

|Khéng bing URL cy thé

khong tinh cac users vao dung URL duanmik.com/abc, con
lai tinh hét

Does not start with

|Khéng bat dau véi URL cu thé nao dé

khong tinh cic users bat diu vao website bing
duanmik.com/abc, con |ai tinh hét

Does not end with

|Kh6ng két thic véi 1URL cy thé

khéng tinh cac users két thuic, riri khéi website bang
duanmik.com/abc. con lai tinh hét




All campaigns

Qverview

Recommendations

Campaigns

Ad groups

Ads & extensions

Landing pages

Demographics

Placements

Settings

CAMPAIGNS ALUCTION INSIGHTS

Apri0, 2018

Campaign

Campaign status: All enabled

@® Campaign Budget

® [T Test a10/day

Total: Filtered
campaigns

Status

Eligible (Leaming)

Bid strategy type

Maximize clicks

Campaign type

Search
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Select a campaign type @

Y search LY shopping [&] Universal App

Reach customers Run different Kinds of Promote your progucts Reach and engage Drive app installs across
interested in your product ads across the web with Shopping ads viewers on YouTube and Google's networks
or service with text ads JHU across the web

CONTINUE  CANCEL

® Chon liwa mé hinh quang cdo Mang Hién Thi




°BUOC 3: CAI DA ARKETING

st a campaigntype 3

[ search &Y shapping &) Universal App

Select the single goal that would make this campaign successful to you &
il F ¥

W sales No goal for this campaign

N

[¥] Leads This option lets you construct your campaign step-by-step without a goal's guidance. If you later want to use
a goal, you can add one after you set up your campaign.
5 Website traffic

+: Product and brand consideration

19 Brand awareness and reach

Q Create a campaign without a goal

b

CONTINUE  CANCEL
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Y Search Y shopping [E] Universal App

Select the single goal that would make this campaign successful to you @

@ sales No goal for this campaign
Leads This option lets you construct your campaign step-by-step without a goal's guidance. If you later want to use
a goal, you can add one after you set up your campaign.
Website traffic

Product and brand consideration

Brand awareness and reach

Create a campaign without a goal

Select a campaign subtype. Keep in mind that this selection can't be changed later

@ Standard display campaign
Pick your settings and targeting, and have some 3lITo" . Learn maore

(O Gmail campaign

Show interactive ads to people as they browse their emails. Learn more

Select the results you want to get from this campaign &
Your business's website

Enter a URL to see keyword ideas when you set up your

CANCEL




oBUGC 3: CAI DAT CHIEN DICH REMARKETING

EY Search 3 shopping 2] Universal App

Select the single goal that would make this campaign successful to you &

® Tén chién dich

@ ssles No goal for this campaign @)
° n ° “ oA Leads ;f;z ;p;;:l:\;;s ;r:; ;r?:saigﬂiécr:tyﬁusr ;a;;p;gpcastep-bmpa:{;ep without & goal's guidance. If you later want to use
Quoc gia, ving mien ' -

Website traffic

Product and brand consideration

() N PAS (i
g on n g ul Brand awareness and reach

Create a campaign without a goal

Select a campaign subtype. Keep in mind that this selection can't be changed later

@ Standard display campaign
Pick your settings and targeting, and have some : iops. Learn more

(O ©mail campaign
Show interactive ads to people as they browse their emails. Learn more

Select the results you want to get from this campaign ®
Your business's website

Enter a URL to see keyword ideas when you set up your

CANCEL
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Bidding What do you want to focus on? @

Recommended for your goal

Conversions

Clicks Clicks are when someone clicks on your ad,

Viewable Impressions

@ Based on the selections, this campaign will use the Manual CPC hid
strategy &

Select a bid strategy directly

Clicks are when someone clicks

on your ad
Learn more

Manually set the amount you want

1o bid for each click
Learn more

Select the svent you want to be
charged far. For exampie, if you
select clicks, your campaign will
be charged when someone clicks
on your ad

Learn more

® Click: Tinh phi theo nhap chubt

* Viewable Impressions: Tinh theo CPM, 1000 Ian hién thj tinh phi 1 Ian.




BUGC 3: CAlI DAT CHIEN DICH REMARKETING O/

1 Frequency capping Set a limit to how many times your ads appear to the same user on the Display Netwark @

@ Mo limit on viewable impressions

O () Apply limit on viewable impressions
Number of impressions Frequency

* Gidi han tang suat clla quang cdo




BUGC 3: CAI DAT CHIEN DICH REMARKETING / l

/1 ®*Cdc cai dat khdc:
*Tién ich m& rOng: Vi tri, sO dién thoai, cho thich v.v...

*L3p lich quang cdo theo ngay thdng ndm, gio giac.



°BUOC 3: CAl DA REMARKETING

Ad group name Ad group name

People: who you want to reach
Defineyour Audiences, Demographics, or both

Audiences Reach people based on their online actions or interests &

Demographics Reach people based on age, gender, parental status, or household income @

Content: where you want your ads to show
Marrow your reach with Keywords, Topics, or Placements

€ CONTENT TARGETING

Automated targeting Conservative automation

* Lira chon cdch ti€p cin ngrdi tiéu dung




OBUGC 3: CAl DAT NHOM QUANG CAO REMARKETING

People: who you want to reach
befine your Audiences, Demographics, or both

Audiences Reach people based on their online actions or interests @

All audiences

What their interests and habits are
(Affinity-and custom affinity)

What they are actively researching or planning
{In-market and custom Intent)

How they have interacted with your business
(Remarketing and similar audiences)

® Lira chon cdch ti€p cdn nglroi tiéu ding




OBUGC 3: CAl DAT NHOM QUANG CAO REMARKETING

People: wha you want to reach
. Define your Audiences, Demographies, or both

Audiences Reach people based on their online actions or interests @

Edit targeted audiences DOMNE

& How they have interacted with your business None selected CLEAR ALL

Search and fil y term or phrase 'D\ vour ad can show 1o all audiences that match

targeting. Add specific audiences to narrow your farg

List name
Combined audiences
Website visitors

All visitors (AdWords)
General visitors (Real estate)
{AdWords)

Listing searchers (Real
estate) (AdWords)

Listing viewers (Real estate)
{AdWords)

Non-converters (Real estate)
{AdWords)

U S S S S

Past converters (Real estate)
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Ad group bid Enter your maximum CPC bid for this ad group @

Create your ads

Create an ad now, or skip this step and create one later. Your campaign won't run without an ad.




oBUGC 3: CAI DAT QUANG CAO REMARKETING O/

Create an ad now, or skip this step and creats one later. r campaign won't run without an ad.

O
® Create your ads
@

Responsive ad

Upload display ads

Copy existing ads

CREATE CAMPAIGN et [+S8

® Responsive Ads: b0 ads dWpgc tao san cla Google.
* Upload Display Ads: Tai [én cdc mau quang cdo ty thiét ké trudc dé*

* Copy existing ads: Copy lai cdc mau cli dang cé.




oBUGC 3: CAI DAT QUANG CAO REMARKETING

New responsive ad Praview O Mobile Deskiop

DISPLAY NETWORK GMAIL D D‘

Add your own images, or use our free library.
Top ad formats = < > m
© vacEs

Example of your image ad at 300x250

Short headline
Long headline
Description

Business name

Final URL Short headline

hitp://duanmil.com Description

Business name

~ Ad URL options

MORE OPTIONS

Your ads might not always include all your text and images. Some cropping or
shortening may occur in some formats.




BUOC 3: CAC THONG SO BANNER DISPLAY ADS /

1 GDN - Ad Creative Sizes ,'.’.
Banner 468x60px '

Leaderboard 728x90px Square .
200x200px Sky- Wide

scraper Sky-

120x scraper

Medium
>quare Rectangle b 610600)()(
250x250px P

300x250px

Large Rectangle
336x280px

* Dinh dang quang cdo bao gbm: text, hinh anh (jpg, flash, himl5, gif, video)




TIEP THI LAl PONG (DYNAMIC REMARKETING)

* Ty dong si dung céc mau quang cdo tong thich vdi tirng users

® Can cai dat Data Feed.

* Cdai ddt md nhing theo titng san pham, dich vu (link website)




