BUOI 7: CAC KET NOI

®* Google Analytics
®* Google Conversion
® Youtube Channel

® Google Merchant (danh cho Shopping Campaign)
® Chan click ao FFF.com.vn (free 1 thdng)

® Ghi nhan s6 mobile vao web cokhach.com (free 100 s6)

®* Xem bdo cdo va xuat bdo cdo

® Xem cdc théng s6 an




ADWORDS VS ANALYTICS

* K&t néi 2 dich vu:

* Add email clla Adwords lam admin cla

Analytics Google

* Lién két 2 dich vu trong Admin Aﬂa|ytICS
* Tao danh sdch Remarketing t* Analytics

* Tao Goal (conversion) ti* Analytics va
import sang Adwords

* Xem dit liéu chi tiét cdc truy cap tu
Adwords




“ADWORDS CO

=] PLANNING |E SHARED LIBRARY

Keyword Planner Audience manager

Ad Preview and Diagnosis Portfolio bid strategies
Negative keyword lists

Shared budgets

Placement exclusion lisis

'Exa'm'p;le. olfl YOur .‘f'(.tﬁ.ITle.E' hc.:-n.'lé ﬁag@e ad

@ BULK ACTIONS

All bulk actions
Rules
Scripts

Uploads

¥ MEASUREMENT

Conversions @
Google Analytics

Search attribution

5 seTUP

Billing & payments
Business data
Account access
Linked accounts

Preferences




“ADWORDS CO

Select the kind of conversions you want to track. Learn more

Website Phane calls

Track sales and other Track app installs and in- Track calls from your ads Import conversions from
actions on your website app actions O your website another system

* Cai d3t ma truc ti€p tir Adwords vé gan véo website

* S dung di¥ liéu Goal cé san cla Analytics (import)




>ADWORDS CONVERSION

Conversion hame

Enter a name for this action

® Tén Conversion

Category

® Category: Conversion nay la gi

Select the category that best describes this conversion action @

Select =

Ddng ky
Dang nhap
Dat hang

Select how to track the value of each conversion

O Use the same value for each conversion
(O Use different values for each conversicn

(O Dontuseavalue

The value setting lets you track how much
these conversions are worth to your
business

Leam more

Mua hang
khdc

. ?

Select how many conversions to count per click or
interaction

@) Every
QO one

"Every" Is recommended for purchases,
where every conversion adds value

Example: If someone clicks your ad, then
makes 3 purchases, AdWords will count 3
conversions.

Leamn more

® Value: gid tri cua 1 Convert

® Count: ché d0 do dém




>ADWORDS CONVERSION

Conversion window 30 days

View-through conversion

‘I -
window day

Include in "Conversions” Yes

Attribution model Last click

CREATE AND CONTINUE el (e 8




“ADWORDS CO

O
e You've created a conversion action. Now, set up the tag to add to your website.
@

Tag setup Select how you want to install your tag

Install the tag yourself

Add the tag to your
website code

Use Google Tag
Manager

—
/o BB
»
2,
\F’

Install the tag using
Googie Tag Manager




>ADWORDS CONVERSION

Global site tag The global site tag adds visitors to your basic remarketing lists and sets new cookies on your domain, which will
O store information about the ad click that brought a user to your website. You must install this tag on every page of
your website.

@ | haven't installed the global site tag on my website

| installed the global site tag on my website from another Google product (example: Google Analytics) or from
another AdWords account

| already installed the global site tag on my website when | created another conversion action in this AdWords
account (348-874-0849)

Copy the tag below and paste it in between the <head></head> tags of every page of your website. You only need to
install the global site tag once per account, even if you are tracking multiple actions.

- Global site tag (gtag.js) - Google AdWords: 808748794 —

script async src="hitps://www.googletagmanager.com/gtag/js?id=AW-B08748794"></script>
script>

window.datal ayer = window.datal ayer || [[;

function gtag(){datal ayer.push(arguments);}

gtag(js, new Date());

gtag('config’, AW-808748794");
/script

DOWNLOAD SNIPPET

* Gan vdo trang Thank You Page, trang cudi cing trong quy trinh ddt mua hang, déng ky v.v...




ADWORDS VS YOUTUBE CHANNEL </J

1 * K&t néi 2 dich vu:

i‘
4 * Add email cla Adwords lam admin clia
© Youtube Channel YO u Tu h e



oLIEN KET ADWORDS & YOUTUBE

= PLANNING

Keyword Planner

Ad Preview and Diagnosis

|8 SHARED LIBRARY

Audience manager
Portfolio bid strategies
Negative keyword lists
Shared budgets

Placement exclusion lists

@ BULK ACTIONS

All bulk actions
Rules
Scripts

Uploads

% MEASUREMENT

Conversions
Google Analytics

Search attribution

Return o previous AdWords

) setup

Billing & payments
Business data
Account access
Linked accour:lirjs:J

Preferences

=




LIEN KET ADWORDS & YOUTUBE

u YouTube Search Console

.____._} DETAILS DETAILS




LIEN KET ADWORDS & YOUTUBE / ‘

Link a YouTube channel

YouTube channel

Q,  Mike Tran|

{' |  Mike Tran
.en 114 subscribers, 36 de
m Héng Tran

’
- &

*§: 10 subscribers, 21 videos




ADWORDS VS MERCHANT CENTER /

* K&t néi 2 dich vu:

* Add email clla Adwords lam admin cla

Merchant Center

® Tao data Feed ti Merchant Center MERCHANT SENTER

* Tao chién dich shopping va chi dinh \/

@—0©

data feed can chay.




1 GOOGLE ADWORDS EDITORS

® Truy cap vdo https://ads.google.com/home /tools/ads-editor/

* Tai phan mém Editors vé




Lap k& hoach quang cio Adwords, Tao landing page, Theo déi hiéu qua va Téi tru quang cao trong mét hé thong duy nhét

1 DAY MANH HIEU QUA QUANG CAO GOOGLE ADWORDS

O Thir Ding Ngay ®

Truy cop Khéach hang | Quang cdo i?_;.—|= T8 uu
e - RYSNSEEE
p A N | ¥ % . <

O_/
4

KHACH HANG
(P Tudn tusc Ténndy  Todnihoi glon w ( omsrem7 @) BEn( 170e07 @ )
5K
Thi 4, 16/07/2017
4K
®
3K o

* Fff.com.vn hién dang l& cdng cu ho trg chin click a0 Google khd hiéu qua do VN phat trién

* Dung thr 1 thdng mién phi va théng tiép theo 500,000d / théng




C @KHACH Trang Chd  HudngDdn  Dang Ky

Khéng Can Dién
Gidi Phap Théng Minh Nhan Dién Sé Dién Thoagi va Théng Tin Khach Hang Ngay Khi Truy Cap Website

Chl Déng Théng Bdo Khdch Hang Vé Dién Thoai Cla Ban Trong 1 Gidy

® Cokhach.com la dich vu ghi nh!_m_ thog glPOi truy cap vao website khi ho st mobile.

* Két hgp vdi chi ti€t vé bdo cdo Adwords, biét dwroc khdch hang tiém ndng hodc dang bi “phd

P hoai”

* K&t hop v3i fff.com.vn dé chan click do ti cdc dia chi IP truy cap



°XEM BAO CAC

" - Overview . ek
ekt N - CAMPAIGNS AUCTION INSIGHTS Apri=SIENE v

Recommendations
Y  search campaigns = Clicks ¥ = None ~ [3 3£

ET) Dispiay campaigns Campaigns
Ad groups

3 video campaigns

Enabled Ads & extensions

E} BaomezBe Videos

Landing pages
Q, Find campaigns

Keywords
Campaign status: All enabled x

Dynamic ad
targets

D [ ] Campaign T Budget Status Bid siraiegy type Campaign type Interactions Interaction rate Avg. cost Cost

Audiences

® Y BaloMes B ¢500,000/day Eligble Manual CPC Search 19.05% 42,803 a2

4
clicks
Demegraphics Total: Filtered :

campaigns s

Topics T
Total: Account 500,000/day

19.05% 42803 a1,212

Chis 19.05% 42803 anziz

Placements

Total: Search 19.05% 42,803 411,212

4
clicks
Settings Total: Display 0 0.00% (1}

Locations Total: Video 0 0.00% a0

by by

* Xdc dinh cu thé chién dich cdn xem di¥ liéu va ngay thdng ndm can xem.

* Céc bdo cdo chi tiét: nhém quang céo, mau quang cdo, tUir khéa, vi tri dia ly, d6i tong, thiét bi,
ngdy gio, trang dat quang cdo (GDN) v.v ...




All campaigns
[EY  search campaigns
ET] Display campaigns

( ’ [ videocampaigns

Enabled

[ Balome&Bé

Paused and removed campaigns

are hidden

* Search term: xem chi tiét cdc t¥ khéa tdc dong, tlr dé kiém tra tir khdéa thi€u hodc gy thiét hai khéng

hiéu qua

* Auction insight: xem chi ti€t va so sdnh v&i céc ddi thi canh tranh nhW vi tri, tang sudt xuat hién, tir dé

XEM BAO CAO CA

Overview

SEARCH KEYWORDS NEGATIVE KEYWORDS Search terms ‘JD

Recommendations Auction insights

Campaigns

Ad groups

Ads & extensions

Landing pages

Keywords

! Dynamic ad

targets <eyw tus: All but removed

Audiences -
O e Keyword T Campaign Ad group Status

Demographics

D ® +balo +cho +me
+y3 +hé

Balo Me & Bé Balo Me & Bé Eligible

tinh todn va ddy manh cdc tir khéa chtl dao chién lwot.

TRONG ADWORDS




THEM COT CHI TIET CAC BAO CAO

Max. CPC Policy details Final URL Click Avg. CPC

43,000 » Approved 4 dZ2986

a3,000 Approved 3 dao

43,000 |~ Approved

43,000 [ Approved

43,000 | Approved

43,000 ¢ Approved




~N A~

°XEM BAO CAO CAC CHIi SO AN TRONG ADWORDS

Your columns

Drag and drop to recrder

Modify columns for keywords

Some columns aren't available in the new AdWords yet, but we're working on them
g Keyword

Performance
Campaign

Conversions
Ad group

Attribution

Attributes i, GRS

Bid simulator

Policy details
Competitive metrics

Final URL
Call details

Clicks
Message details

Impr.
Custom columns

CTR
Quality score

Avg. CPC

I:‘ Save your colum

LiLyAEN CANCEL




THU'C HANH PHAN TICH CHI TIET CHIEN DICH.



